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Celebrities Chat With Athletes, in Reebok Gear

By STUART ELLIOTT
Published: November 13, 2007

REEBOK will segue next month from shoe business to show
business, teaming with the IFC cable network for a celebrity
interview series that is being produced by a new entertainment arm

of Reebok.
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Thierry Henry, the soccer player, will
be interviewed by the actress Paz
Vega in an episode of “Framed,”
Reebok’s new series.
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end of the year, with three more planned for early 2008.

The series, called “Framed,” is
scheduled to begin Dec. 14 on IFC.
Three episodes are to appear by the

All six episodes are also to be made available next year on
the on-demand services of various cable systems.

The other partners in “Framed” in addition to Reebok
Entertainment are Carat Entertainment, a unit of the
media agency Carat, part of the Aegis Group, and
Roadside Entertainment, an independent production
company in New York that works with, among others,
ESPN, HBO and Major League Baseball.

In creating “Framed,” Reebok, a unit of Adidas, joins a
lengthening list of marketers that are branching into what
is known as branded entertainment — programming that
sells in ways meant to be more subtle than the typical
interruptive TV commercial.

The tactic, evocative of the sponsored
More Video » ~ shows that ran during the so-called
golden ages of radio and television, is
being embraced by brands like Axe,
Jack Daniel’s, Fireman’s Fund, Grey
Goose, Krups, Match.com, Meow Mix,

Stolichnaya, Sunsilk and Toyota.

Branded entertainment is intended to
make the presence of marketers “zap

proof” — that is, less likely to be fast-
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Krinsky, vice president for sports and

entertainment marketing at Reebok in Canton, Mass.

The preference is increasingly for “original content that entertains the consumer,” Mr. ADVERTISEMENTS
Krinsky added, “and is also a vehicle to communicate our brand values.”
"
. . . . All the news that's fit to personalize.
The six episodes of “Framed,” each 30 minutes long, will feature athletes who endorse Health
Reebok footwear and apparel, interviewed by celebrities — Reebok-related and otherwise nytimes.com
. . . . .. . . . . . The blog that covers all things
— in fields like music and movies. The celebrities will also direct the episodes in which Oscar
they appear.
. . . . . In a world of second opinions, get

For instance, the basketball player Allen Iverson will be interviewed by the singer Nelly. the facts first.
The actress Paz Vega will interview the soccer player Thierry Henry. And the baseball
player David Ortiz will be interviewed by the comedian Carlos Mencia.
Another reason Reebok likes “Framed” is that it helps deepen the company’s
relationships with its superstar endorsers, many of whom are paid millions of dollars a Ehe New ork Times

. . . nytimes.com/health
year to bedeck themselves in merchandise bearing the Reebok and Rbk names. ALL THE NEWS THAT'S FIT T0 CLICK

“We have a lot of great assets, athletes competing globally,” Mr. Krinsky said. “We’re
trying to find a platform to tell their stories as well a vehicle to communicate what the
brand’s about.”

Mr. Krinsky declined to discuss what Reebok is spending to produce “Framed” and place
the series on IFC other than to say the company treated it “as we would any other
important television advertising campaign from an energy and resources investment
perspective.”

“Framed” will be the first series on IFC that was presented to the network by a marketer.
IFC, part of the Cablevision Systems Corporation, has relationships with advertisers like
Acura, Heineken, Skyy vodka, Target and Yellow Tail wines, which underwrite evenings
of movies and other programming.

IFC does not interrupt its shows with traditional ads, and “Framed,” too, will run
without them.

“Getting away from the 30-second commercial is the future of video marketing,” said
Evan Shapiro, executive vice president and general manager at IFC.

Viewers are not only “the tip of the spear” in adopting new technologies, he added, “they
are the first with their fingers on the fast-forward button,” to skip through conventional
commercials.

Even so, Mr. Shapiro said, in embracing branded entertainment IFC executives “did not
want to do something to our audience like stick a finger in their eye.”

He recalled that “I was very skeptical” of the initial presentation from executives at
Reebok Entertainment and Carat Entertainment. “I sat there with my arms crossed and
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said, ‘Win me over.” ”

The executives did so, Mr. Shapiro said, by promising the series would be imbued with
the same entertainment values as programs brought to IFC by Hollywood producers.

“The shows are up to our standards,” he added. “If they weren’t, we wouldn’t air them.”
Michael Yudin, managing director at Carat Entertainment in New York, agreed.

“No question about it; it’s a big challenge,” Mr. Yudin said of avoiding the
overcommercialization of branded entertainment.

When it came to signaling Reebok’s involvement, “we didn’t want to do anything overt,”
he added. “We try to do it in subtle, but successful, ways.”

The most visible aspect of the Reebok participation, Mr. Yudin said, will be that the
brand’s endorsers are seen clad in Reebok T-shirts, hats or shoes.

Another reason to soft-peddle plugs, he added, is a plan to have the series appear in
countries where the limits on branded entertainment are stricter than in the United
States.

“We didn’t want to make something that wouldn’t play over there,” Mr. Yudin said.

Carat has also worked on branded entertainment projects for networks like Logo, Oxygen
and Spike TV.

Mr. Shapiro of IFC said his network would monitor the response to “Framed,” adding
that if it succeeds, “we could see ourselves back next year with a big order.”

Indeed, it would be great to watch an interview with Tiger Woods. Oops, he is a Nike
endorser.

How about David Beckham? Alas, he wears Adidas.
Andy Roddick? Babolat shoes, the same brand as his racquets.
Derek Jeter? Sorry, also Nike.

Well, Terry Tate, the “office linebacker,” must still wear Reebok, yes?

Need to know more? 50% off home delivery of The Times.

Reebok
Huge Selection. Compare Prices. Find reebok shoes
Like.com/reebok_shoes

Protect Your Nest Eqg
Access report by Forbes Columnist and money manager Ken Fisher
www.fi.com

Reebok

Bargain Prices. Smart Deals.
Shopzilla.com

Tips
To find reference information about the words used in this article, double-click on any word, phrase or name. A

http://www.nytimes.com/2007/11/13/business/media/13adco.html?_r=1&scp=1&sq=Reebok&st=nyt&oref=slogin Page 3 of 4


http://topics.nytimes.com/top/reference/timestopics/people/w/tiger_woods/index.html?inline=nyt-per
http://topics.nytimes.com/top/news/business/companies/nike_inc/index.html?inline=nyt-org
http://topics.nytimes.com/top/reference/timestopics/people/b/david_beckham/index.html?inline=nyt-per
http://topics.nytimes.com/top/reference/timestopics/people/r/andy_roddick/index.html?inline=nyt-per
http://topics.nytimes.com/top/reference/timestopics/people/j/derek_jeter/index.html?inline=nyt-per
http://www.nytimes.com/adx/bin/adx_click.html?type=goto&page=www.nytimes.com/yr/mo/day/business/media&pos=Bottom1&sn2=2b5d86a0/52b93ec&sn1=1be01bb8/e39a1f0c&camp=nyt2008-circ-footer-33FYX-textlink-all&ad=text&goto=https%3A%2F%2Fwww%2Enytimesathome%2Ecom%2Fsplitter%5Fcp%2Findex%2Ephp%3FSPTR%5FID%3DhdNYT%26MediaCode%3DW16AK%26CMP%3D33FYX
http://www.nytimes.com/ref/membercenter/faq/linkingqa16.html
http://pagead2.googlesyndication.com/pagead/iclk?sa=l&ai=BUUVmESobSLabGpTUadCO5fkHkb-cQp2tmoYFwI23AaDvDxABGAEgnPP4ASgDOABQzOu0mwNgycapi8Ck2A-yAQ93d3cubnl0aW1lcy5jb23IAQHaATxodHRwOi8vd3d3Lm55dGltZXMuY29tLzIwMDcvMTEvMTMvYnVzaW5lc3MvbWVkaWEvMTNhZGNvLmh0bWzIArna5ASoAwHoAxnoA2LoA7gB9QMCBAAA9QMkAAAAiAQBkAQBmAQA&num=1&adurl=http://www.like.com/shoes/reebok%3FSID%3DGCN%26CID%3DGCNSHO584920065&client=ca-nytimes_article_var
http://pagead2.googlesyndication.com/pagead/iclk?sa=l&ai=BUUVmESobSLabGpTUadCO5fkHkb-cQp2tmoYFwI23AaDvDxABGAEgnPP4ASgDOABQzOu0mwNgycapi8Ck2A-yAQ93d3cubnl0aW1lcy5jb23IAQHaATxodHRwOi8vd3d3Lm55dGltZXMuY29tLzIwMDcvMTEvMTMvYnVzaW5lc3MvbWVkaWEvMTNhZGNvLmh0bWzIArna5ASoAwHoAxnoA2LoA7gB9QMCBAAA9QMkAAAAiAQBkAQBmAQA&num=1&adurl=http://www.like.com/shoes/reebok%3FSID%3DGCN%26CID%3DGCNSHO584920065&client=ca-nytimes_article_var
http://pagead2.googlesyndication.com/pagead/iclk?sa=l&ai=BUUVmESobSLabGpTUadCO5fkHkb-cQp2tmoYFwI23AaDvDxABGAEgnPP4ASgDOABQzOu0mwNgycapi8Ck2A-yAQ93d3cubnl0aW1lcy5jb23IAQHaATxodHRwOi8vd3d3Lm55dGltZXMuY29tLzIwMDcvMTEvMTMvYnVzaW5lc3MvbWVkaWEvMTNhZGNvLmh0bWzIArna5ASoAwHoAxnoA2LoA7gB9QMCBAAA9QMkAAAAiAQBkAQBmAQA&num=1&adurl=http://www.like.com/shoes/reebok%3FSID%3DGCN%26CID%3DGCNSHO584920065&client=ca-nytimes_article_var
http://pagead2.googlesyndication.com/pagead/iclk?sa=l&ai=BNouxESobSLabGpTUadCO5fkH9pHIPsrD-LED8r-5hBag440CEAIYAiCc8_gBKAM4AFDWkeLNB2DJxqmLwKTYD6ABmpG7_AOyAQ93d3cubnl0aW1lcy5jb23IAQHaATxodHRwOi8vd3d3Lm55dGltZXMuY29tLzIwMDcvMTEvMTMvYnVzaW5lc3MvbWVkaWEvMTNhZGNvLmh0bWzAAgHIAtb5vAGoAwHoAxnoA2LoA7gB9QMCBAAA9QMkAAAAiAQBkAQBmAQA&num=2&adurl=http://clk.atdmt.com/INV/go/gglxxfsi0110000385inv/direct/01/&client=ca-nytimes_article_var
http://pagead2.googlesyndication.com/pagead/iclk?sa=l&ai=BNouxESobSLabGpTUadCO5fkH9pHIPsrD-LED8r-5hBag440CEAIYAiCc8_gBKAM4AFDWkeLNB2DJxqmLwKTYD6ABmpG7_AOyAQ93d3cubnl0aW1lcy5jb23IAQHaATxodHRwOi8vd3d3Lm55dGltZXMuY29tLzIwMDcvMTEvMTMvYnVzaW5lc3MvbWVkaWEvMTNhZGNvLmh0bWzAAgHIAtb5vAGoAwHoAxnoA2LoA7gB9QMCBAAA9QMkAAAAiAQBkAQBmAQA&num=2&adurl=http://clk.atdmt.com/INV/go/gglxxfsi0110000385inv/direct/01/&client=ca-nytimes_article_var
http://pagead2.googlesyndication.com/pagead/iclk?sa=l&ai=BNouxESobSLabGpTUadCO5fkH9pHIPsrD-LED8r-5hBag440CEAIYAiCc8_gBKAM4AFDWkeLNB2DJxqmLwKTYD6ABmpG7_AOyAQ93d3cubnl0aW1lcy5jb23IAQHaATxodHRwOi8vd3d3Lm55dGltZXMuY29tLzIwMDcvMTEvMTMvYnVzaW5lc3MvbWVkaWEvMTNhZGNvLmh0bWzAAgHIAtb5vAGoAwHoAxnoA2LoA7gB9QMCBAAA9QMkAAAAiAQBkAQBmAQA&num=2&adurl=http://clk.atdmt.com/INV/go/gglxxfsi0110000385inv/direct/01/&client=ca-nytimes_article_var
http://pagead2.googlesyndication.com/pagead/iclk?sa=l&ai=BUCzKESobSLabGpTUadCO5fkH6ee0HK2uoN0BwI23AdDoDBADGAMgnPP4ASgDOABQlpy4sfr_____AWDJxqmLwKTYD7IBD3d3dy5ueXRpbWVzLmNvbcgBAdoBPGh0dHA6Ly93d3cubnl0aW1lcy5jb20vMjAwNy8xMS8xMy9idXNpbmVzcy9tZWRpYS8xM2FkY28uaHRtbMgCiamwAqgDAegDGegDYugDuAH1AwIEAAD1AyQAAACIBAGQBAGYBAA&num=3&ggladgrp=297982433&gglcreat=378078053&adurl=http://www.shopzilla.com/mkt.xpml%3Fmkt_id%3D49314265&client=ca-nytimes_article_var
http://pagead2.googlesyndication.com/pagead/iclk?sa=l&ai=BUCzKESobSLabGpTUadCO5fkH6ee0HK2uoN0BwI23AdDoDBADGAMgnPP4ASgDOABQlpy4sfr_____AWDJxqmLwKTYD7IBD3d3dy5ueXRpbWVzLmNvbcgBAdoBPGh0dHA6Ly93d3cubnl0aW1lcy5jb20vMjAwNy8xMS8xMy9idXNpbmVzcy9tZWRpYS8xM2FkY28uaHRtbMgCiamwAqgDAegDGegDYugDuAH1AwIEAAD1AyQAAACIBAGQBAGYBAA&num=3&ggladgrp=297982433&gglcreat=378078053&adurl=http://www.shopzilla.com/mkt.xpml%3Fmkt_id%3D49314265&client=ca-nytimes_article_var
http://pagead2.googlesyndication.com/pagead/iclk?sa=l&ai=BUCzKESobSLabGpTUadCO5fkH6ee0HK2uoN0BwI23AdDoDBADGAMgnPP4ASgDOABQlpy4sfr_____AWDJxqmLwKTYD7IBD3d3dy5ueXRpbWVzLmNvbcgBAdoBPGh0dHA6Ly93d3cubnl0aW1lcy5jb20vMjAwNy8xMS8xMy9idXNpbmVzcy9tZWRpYS8xM2FkY28uaHRtbMgCiamwAqgDAegDGegDYugDuAH1AwIEAAD1AyQAAACIBAGQBAGYBAA&num=3&ggladgrp=297982433&gglcreat=378078053&adurl=http://www.shopzilla.com/mkt.xpml%3Fmkt_id%3D49314265&client=ca-nytimes_article_var

